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Philips Is Involved In
Many Markets Globally
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Philips Focus on Health & Wbking

Synergies Across the Portfolio
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Targeting Senior Influencers
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Create a dialogue on key H&WB
societal trends to build thought
leadership and advocacy for
Philips in this area

* Other stakeholders include: Financial/business media, governments, unions, educational institutions, NGO:t



Strategy Road Map
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Strategy and Research Road Map
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How Do We Reach These Influencers

and Bring Them Together? !
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Leveraging an Online Research
Platform With Key Influencers

A Access influencers and key
constituents who are
challenging to pull together

A Provide rapid feedback to
the Philips team

A Maintain ongoing
discussion withaudiences

A Logistical benefits without
sacrificing quality




Online Bulletin Boards
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Participants, Moderators and Observer
Can Be Located Across Many Time Zo
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Advantages
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The Virtual Boardroom
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Concept Evaluation:
Philips Livable Cities Award

Jrban areas can often feel like no-go areas if they're pocrly lit. So why not make
everyone feel safer by improving visibility? Our LED white light is a simple solution
that helps people see faces more dearly

and so feel more secure. Find out more at pH I ll ps

wwwphilips.com/because sense and simplicity




Audio and Visual Stimuli:
Philips Livable Cities Webcast

Philips Livable Cities Award

Livable Cities Webcast
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Projective Techniques:
YearEnd Perceptions of Philips
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Performance Tracking:
Creating Brand Advocates
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Size indicates degree of positive association
O Wave 1: March 2010

) wave 3: July2010

O Wave 6: December 2010
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